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THE 4 MOST EFFECTIVE WAYS TO BECOME AN
ON-AIR BROADCASTER

Free report also reveals the three little-known but crucial things you must know to get your foot in 
the door of the radio broadcasting industry.

What this report will tell you:

The best way to learn to become a radio host depends upon what type of learning environment 
you do best in, while

The best way to get your foot in the door requires building a network of influential industry 
contacts and developing relationships with those contacts.

The pros and cons of each option

The most effective path to broadcasting success … and the reasons it is.

How to proceed once you’ve decided broadcasting is right for you

In early spring of 2005, 23 year-old Jason Swygard badly wanted to break into radio broadcasting. 

Unfortunately, he was thoroughly confused by the conflicting options others gave him on how to do it.

Some advised him to go the college route, while others suggested that he attend a broadcasting school, 

look for an internship, or just knock on the door of a nearby radio station and ask them to teach him.

Fearful of making the wrong choice, Jason quickly found himself suffering from the ‘paralysis of analysis’… 

and put his dream on hold.

Having been referred to me by someone who knew I had been in both radio and television broadcasting, 

Jason hoped to receive some straight talk and sound guidance. Anticipating a magic bullet answer to his 

first question posed - “What is the best way of getting my foot in the door to become a radio host” - I could 

tell my response wasn’t what he was hoping to hear…

“Which question do you want answered - the best way to get your foot in the door - or the best way to learn 

to become a radio host?” I asked him.  “Both require separate strategies, and both are equally important to 

answer BEFORE starting your journey.” I then explained to Jason that:
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Here’s what was meant when giving Jason those answers:

What’s the ‘Secret’ to Becoming a Radio Host, DJ, Sportscaster or Newscaster?
When people like Jason ask for the “secret” to becoming a radio broadcaster, what they’re REALLY asking is 

“what’s the quickest, surest, and most direct way to become a broadcaster?” My response is always the 

same.

 “There is no secret to becoming a broadcaster.
            There are just things you don't know - yet." 

The things that Jason didn’t know at that moment are, in fact, laid out for you in this report. While no one 

can promise you’ll receive the same results Jason did - which you’ll read about later in this report - you are 

able to stack the deck in your favor by following the same principles laid out for him.

Success in breaking in to broadcasting all comes down to three things: what you know, who you know, and 

who knows you:

What you know are the broadcasting skills required to perform the job. In a communications-oriented

medium, you need to develop your verbal, written, people and interviewing skills.

Who you know refers to influential industry contacts. These include other broadcasters and those in

management and leadership positions, who can either recommend you for hire, or hire you

themselves.

Who knows you would be influential industry contacts familiar with your work and talent. While you

may have the greatest broadcasting skills on the planet, if no influential industry contacts know who

you are, how can they know to hire you?

1.

2.

3.

By having all three of these critical pieces in place, you maximize your chances of becoming a radio 

broadcaster. Anything less makes it more difficult and far less likely that you’ll ever achieve your goal of 

becoming a broadcaster, no matter how hard you work or how badly you want it to happen.

Of the three, having contacts is, in most cases, the make or break factor.

To underscore this truth, consider the results of a recent broadcasting employment survey released by the 

Forrester Group, which revealed that...

If over 6 out of 10 currently employed broadcasters landed their jobs as a result of who they knew, and who 

knew them, doesn't it make sense that you should be building a network of your own?

of jobs held by those in radio and television were 
gained as result of a network of contacts the 

applicant had available to them. 64%
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Questions to Ask Yourself
Knowing that having broadcasting skills and industry contacts are the keys to your success, you’ll want to 

ask yourself the following questions when considering any of the available paths for breaking into 

broadcasting:

“If I take this path, will I learn the necessary broadcasting skills required to get hired?” (The 
“What you know” question), and

“Does this path enable me to build a network of influential industry contacts?” (The “Who you
know”, and “Who knows you” questions)

Building contacts, by the way, doesn’t mean passing in the hallways of a radio station and saying a quick 

hello. To do it, you need to work closely with people, or be in a position where they can closely watch you 

develop, over time.  These interactions form relationships. And if there’s only one thing from this entire 

report that you remember, it must be this:

Broadcasting is a relationship-oriented industry.
If you aren't cultivating relationship with people in the business while developing your broadcasting skills 

and building your network, your chances for entry and promotion are slim.

Sure, you could get lucky and get “discovered” - but relying on luck to start your broadcasting career is 

inviting discouragement and frustration into your life. Why leave something to luck when there’s a proven 

way for successfully reaching your desired destination?

The 4 Ways to Become a Radio Broadcaster
Let's now analyze four options available for breaking into broadcasting, in descending order from least to 

most effective. Decide for yourself then how they rate on developing the three things you’ll most need;

Networking opportunities

Broadcasting skills

Relationship building with influential industry contacts

Option 4: Teach Yourself
Your least effective option is teaching yourself.  It involves approaching either a public access community 

radio station, internet radio station, or a nearby commercial station to acquire some of their airtime. Some 

options are free while others, like internet radio station live365.com, require you to pay a nominal monthly 

fee to be on the air (Live 365 is good if you want to be a radio DJ, since your fee pays music royalty rights). 

Other free or paid internet radio stations that will enable you to host your own show are TalkShoe.com, 

Spreaker.com, BlogTalkRadio.com and Ustream.tv.

Incidentally, buying airtime on a local commercial radio station is typically only possible on weekends, so 

check local radio stations in your area to see if this is an option.

http://broadcastingschool.com
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Option 3: Enroll in a Traditional Broadcasting school:
Your third-best option to begin your career in broadcasting is to enroll in a traditional brick and mortar 

broadcasting school such as the Connecticut School of Broadcasting or the Columbia School of 

Broadcasting.

While brick and mortar schools do a fine job of teaching actual announcing skills, there are two areas of 

deficiency you need to be aware of which make them an expensive risk.

Poor networking opportunities: Remember, the broadcasting industry is built upon relationships--who

you know and, more importantly, who knows you. Traditional broadcasting schools aren’t structured to

facilitate relationship building with the industry. This is because their training is offered in classrooms

and campus studios, which are not a part of the real radio or television business.

Reputation: Regardless of what you or I personally think about broadcasting schools, what matters is

how they are perceived by those in the industry who do the hiring. The perception of broadcasting

schools (by many within the industry) is best summed up by the General Manager of KXOJ in Tulsa,

Bob Thornton: “We’ve found in the past that students of broadcast schools are often taught outdated 

or irrelevant techniques that get in the way of training. In fact, I speak at radio seminars all over the 

country, and work extensively with some of the top consultants in the industry, and I have never met, 

in all my years, a single graduate of broadcast schools working in radio”

Of course, this is one man’s experience and opinion. Others would likely differ.  But again, it’s the

perception that counts.

1.

2.

The pros and cons of teaching yourself include:
Pros:

You’re broadcasting. If you want to be a
broadcaster, you've got to broadcast!

You've taken action to turn your dream
into a reality.

Cons:
How can you teach yourself something you
have no idea how to do?

Chances are high you’ll eventually have to 
“unlearn” any bad habits you develop.

You usually have to pay to teach yourself.

The pros and cons of traditional broadcasting schools include:
Pros:

Classroom learning, lectures, and note-
taking (If this is your preferred learning style)

Do a fine job of teaching broadcasting skills.

Cons:

Easy to be admitted (if you have the money) 

There may be several financing options 
available (if you qualify) 

Very difficult developing industry contacts 
(training occurs outside the industry.)

Only available in certain cities (usually large 
ones), so you may have to move.

Costly (Generally between $9,000-$14,000).

EXTREMELY difficult transitioning into real 
radio or television industry.
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Option 2: Attend College and Do an Internship
Your second best option to become an on-air radio broadcaster is to enroll in a two or four-year 

college/university and complete a radio internship as a part of your course requirements. But it’s an option 

many can’t exercise. Why?

Contrary to popular belief, in present day broadcasting, internships are generally only open to currently 

enrolled college students. If you’re not currently enrolled in college, an internship most likely won’t be 

available to you.

Even if you are eligible, anyone contemplating applying for a broadcasting internship must understand what 

an internship is … and isn’t:

What an internship IS: What it boils down to is that an internship is really an opportunity to receive college 

credit in exchange for providing free labor to the radio station. The station can and will place you in an area 

in which they have the greatest need for free help. You may find yourself getting coffee for the staff or filing, 

but you will receive exposure to an on-the-job setting.  You may, however, be only one of 10 or 15 interns 

vying for the staff’s attention.

What an internship is NOT: An internship is NOT an opportunity to receive on-air training. The station agrees 

only to your being on the premises.  They are not obligated to teach you anything.

The pros and cons of college internships:
Pros:

Limited opportunities to meet industry 
contacts and decision makers

Exposure to many facets of broadcasting 
(on-air, production, promotions, etc.)

Cons:
Available to college students only

No on-air broadcast training and skill 
development.

Difficulty in building real working relationships 
with industry contacts.

Option 1: Broadcasting Apprenticeship:

Broadcasting apprenticeships are a modern day broadcasting education program that adds a new twist: 

They adopt an age-old practice – apprenticeships – and integrate it into the broadcasting industry. 

Apprenticeships primarily differ from traditional broadcasting schools in the following areas:

The Little Known - But Most Effective Strategy to Become an On-Air Radio Broadcaster

The “classroom” is actually inside a real radio station near you.1.

Your mentor-instructor is a professional broadcaster from that radio station.2.

Apprenticeships are hands-on, on-the-job, one-on-one learning. One-on-one is traditionally the most 

effective way to learn virtually anything,

3.

Apprenticeships enable you to set your own training schedule.4.

http://broadcastingschool.com
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The pros and cons of college internships:
Pros:

Your foot is in the door of the broadcasting 
industry from day one, since you’re training 
inside a real radio station.

You’re developing industry contacts and 
building relationships on day one, starting 
with your mentor, who is an employed 
broadcaster at your training station.

Cons:
Not a classroom environment, if you do best 
in a classroom/lecture setting.

Little or no federal financial aid available, with 
the exception of vocational rehab through the 
VA and state vocational rehab agencies.

Broadcasting apprenticeships are offered primarily in the US and Canada - in any place where there are 

nearby radio stations, but their structure can easily be adapted to anywhere in the world, as well.

Importantly, apprenticeship training is customized around your area of interest. For instance, if you’re 

interested in becoming a sports broadcaster or radio DJ, a working sports broadcaster or radio DJ will be 

your mentor-instructor, in a radio station that features that broadcasting format.

You set your training days and times, based 
upon your schedule and availability.

You don’t have to relocate since you will be 
training in a radio station nearby to you

Ideally suited for the learner who prefers a 
one-on-one, hands-on learning environment.

Far less expensive, but more effective, than 
broadcasting schools and college.

A real life case study of how broadcasting apprenticeships deliver proven results
How effective has apprenticeship training actually been? Let’s return now to the experience of Jason 

Swygard, mentioned at the start of this report, who in fact, decided to enter the Broadcasting Mentoring 

Group apprenticeship program back in 2005.

In 2005, Swygard (aka “Swag”) was working in the financial services industry and feeling unfulfilled. In 

truth, he hated his job. He had always wanted to become a sports broadcaster, but didn't know how to fulfill 

his lifelong dream.

After considering the options outlined above, Jason decided to pursue training with BMG’s sister program, 

Sportscasters Mentoring Group. One major factor in his decision was that SMG assured him he could be 

placed with a working sportscaster in a Portland, OR sports radio station. That sportscaster turned out to 

be Marc Amazon at station KFXX, “1080TheFan.”

His decision to be mentored by Marc turned out even better than Jason could have expected.  Within a 

month of the start of his training, he was offered a job in the station’s promotions department.

Less than two months after taking the job in promotions, while continuing his on-air training, Jason, who 

had obviously proved himself to station management, was promoted to on-air update anchor. In fact, he
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was promoted over others at the station with more seniority.

Nearly two months after being promoted to an anchor position, Jason once again found himself in the 

‘right place at the right time’ when he was offered the position of hosting the Portland Trail Blazers 

postgame radio show. The regular host had abruptly left the station midseason to do TV full-time, and 

Jason found himself to be the beneficiary.

As of this writing, over nine years later, , as a play-by-play commentator, Jason Swygard is still at KFXX

update anchor and executive producer. He realized his dream - but it wasn't accidental. He had a well 

thought out plan to reach his goal - worked that plan - and successfully reached that goal.

Because he had his foot in the door and developed the necessary broadcasting skills, when opportunity 

came knocking, he was prepared. The contacts he made inside the radio station knew who he was and 

realized he was qualified for the job.

In other words, he created his own luck by placing himself in the pathway of opportunity, preparing 

himself, and pouncing on the opportunity when it appeared.

…And all this while Jason was technically a student and still in training.

Of course, no one can promise the quick career success Jason enjoyed. But none of it would have happened 

had he not taken the first step: decide to take action and take that action with the program that worked best 

for him: a broadcasting apprenticeship.

Why did it work so well?

Broadcasting apprenticeships are highly successful 
because they include all the three crucial elements 
you need to reach your career goal:

Apprenticeships answer the ‘who you know’ question because you’re already inside the 
industry, meeting and hopefully impressing operating broadcasters and managers. This puts 
you in a position to not just get to know them but also get to know contacts they have… 
contacts that can recommend or hire you.

Apprenticeships teach you ‘what you need to know’ because your mentor shows you how
broadcasting work is done, in real time, at a real radio station and working on the same
equipment he or she uses on-air, every day.

Apprenticeships finally answer the ‘who knows you’ question, because as you train, 
broadcasters at the station will watch your talents and skills grow. And the more they get to 
know you, the more willing they’ll be to recommend you to others in their network of contacts, 
or hire you themselves.

Remember how important building relationships are to broadcasting success? Well, that’s exactly what 

you’ll be doing in all of these steps as you work side by side with industry insiders.   And as you do, you’ll be 

constructing precisely the pathway you need to break into the broadcasting career you’ve dreamed of.

http://broadcastingschool.com
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How to Choose the Best Broadcasting Training Company for You?
Obviously, when making any important career or buying decision, it's best to do your due diligence and 

thoroughly check out all your options. Don't assume that just because a company is larger, or has been in 

business longer, they automatically qualify to be the better company.

What is their rating with business/consumer groups, such as the Better Business Bureau, that 
rate companies?

Are they legitimate, or a scam? A simple tip to find out what the experience of others has been 
with companies you’re researching is to Google the company name, followed by the word 
‘scam.’ See what comes up. Previous students are quick to share their experiences online 
nowadays, especially when those experiences are those they wish they hadn’t had.

Is their training customized to your specific interests, such as DJ, sportscaster, newscaster or 
talk show host?  For instance, will you be able to select a mentor in your specialty and a radio 
station to train in that’s built around your chosen format?

Is their training flexible? Will you be able to choose your training days and times?

How structured is their job placement assistance after completing your training, and how long 
will it last?

All these questions are important to answer before signing on any dotted line. After all, if your goal is to 

become a sports broadcaster and a broadcasting apprenticeship program places you for training in a 

classical music station, how does that prepare you to work as a sports broadcaster?

An important note about fees.
In these days of skyrocketing education costs, a key question is about fees. In fact, the cost of a 

broadcasting apprenticeship program is 10 to 20 times less expensive than a typical four year college, 

and generally $6000-$8000 cheaper than the average cost of a traditional broadcasting school. 

The reason:  don’t pay the overhead costs of rent for Broadcasting apprenticeship training companies

buildings, equipment puchase, or heating and electricity like traditional broadcasting schools or colleges 

do. Nor do they pay for costs associated with having a full-time faculty, such as health insurance and 

pensions. 

Thus, the most effective program may, in fact, be the lowest cost program … by far.

A few things to look for when selecting a broadcasting apprenticeship
training company.

http://broadcastingschool.com
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It’s been said that a goal without a deadline is nothing more than a dream. A few things to now consider, in 

order of priority, are as follows:

Now What?

Choose an option that best fits your learning preference, schedule, and budget.

Make a decision if broadcasting is for you.

Commit to setting a start date (Apprenticeship programs, unlike brick and mortar schools, 
have no set start date. You can start any time or day of the year.)

If you decide that a broadcasting apprenticeship is the best overall fit for you, then you are cordially invited 

to visit the  or  websites for more specific Broadcasters Mentoring Group Sportscasters Mentoring Group

details on how to turn your dream of becoming a broadcaster or sportscaster into reality.

Broadcasters Mentoring Group
http://www.BroadcastingSchool.com/

Sportscasters Mentoring Group 

http://www.SportscastingCareers.com/
for sports broadcasting training, including show hosting, play-by-play, 

sideline reporting.  (By the way, women are playing a larger and larger 

role in sports broadcasting, so women are definitely encouraged to 

apply.)

for radio DJ, talk show host, and newscaster training

Once there, you'll want to visit the  or the   to see and hear what BMG testimonial page SMG testimonial page

other students and mentors have to say about the experiences and successes that resulted from their time 

with BMG or SMG.

Or if it’s more convenient, just let us supply the information you need along with the answers to all your 

questions. Simply fill out the contact form below or call us at (818) 879-0858 and speak to one of our 

counselors. 

Of course, there’s never any cost or obligation to find out more. 

Your Inside Track to Sportscasting Success

Your Inside Track to Broadcasting Success

http://broadcastingschool.com
http://www.BroadcastingSchool.com/
http://www.SportscastingCareers.com/
http://www.BroadcastingSchool.com/
http://www.SportscastingCareers.com/
http://www.broadcastingschool.com/testimonials.php
http://www.sportscastingcareers.com/sports-broadcasting-school-reviews.php
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Take That First Step!
Regardless of which of the above options you determine to be the best fit for your unique circumstances, we 

hope this reports has been properly equipped you to make an informed choice.

The key now is to quit procrastinating.

If broadcasting is something you've always wanted to do, get off of the sidelines and into the game. 

Because once you have both feet firmly planted on the path to your destination, myself and others are 

waiting to help you along your way.

For More Information, without Cost or Obligation

Contact BMG
Broadcasters Mentoring Group (BMG)

27034 Helmond Drive

Calabasas, CA 91301

818-879-0858

email: info@BroadcastingSchool.com

Office hours: Monday - Friday 8am - 7pm PST

Saturday 8 AM - 2 PM PST.

Your Inside Track to Broadcasting Success

http://www.BroadcastingSchool.com/
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